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Snapshot
• Fertoz Ltd (ASX: FTZ) is a premium
organic inputs company, building a suite
of organic fertilisers and a logistics chain
to service organic farmers
• Geographic focus: Canada, the United
States, Australia and New Zealand

Shares on Issue: 154.4m

• Organic phosphate-based fertilizers with
various additives in powdered, grit,
granular form, sold by rail, truckloads
through to retail packets

Market Cap: A$10m

• Growing distribution network accessing
organic farming hubs and communities

% held by Board: 15

Last trade: 6.5c on 3/6/2020

% held by Top 20: 52
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Delivering Consistent Growth – Key Metrics
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A comprehensive
product suite and
diverse asset base
• FertAg 0-8-0: sand/grit
• FertAg 0-8-0g granular
• FertAg 0-8-0p powdered
• Black Grit

• Wapiti: Scoping study completed
• Fernie: Scoping study completed
• Stockpiles: x 2 approx. 300,000t
• Krezco- Monterrey Mexico Mine: First
sales in May 2020
• In-house granulation: Scoping study
underway

Retail name for sand/grit

• Fertoz Rock Phos Powder
• Fertoz Granulated- ag and turf and hort
sizes
• Fertoz powder or granulated blended with
sulfur, humics, gypsum, mircos
FertAg products contain 7% and 8% P, 95% available while Fertoz products
contain 7% available P2O5
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Organic market
• USA: US$52.5bpa total organics market size;
>18,000 producers; highest sales California, then
Pennsylvania, Washington, Oregon and Texas. Key
competitors inc Tennessee Brown, Soda Springs,
Calphos
• Canada: US$5.4bpa total organics market size;
over 5,000 producers; >75% in British Columbia,
Alberta, Saskatchewan; competitors inc Replenish,
Biofert
• Australia: A$2.6bpa market size; >4,800 producers;
most in Qld, NSW, Vic, WA; competitors include
Nutri-Tech, Bioag
• New Zealand: NZ$600mpa market; >1,600
producers; competitors include Viafos and FertoCo
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North America
Blue- new customer in last year

• Soilworks
• Ponderosa
• Earthwise

Distributors/Partners/Wholesalers

• Nutrien

• Sylvite Holdings LLC

• Seven Springs

• EdenBlueGold

• Okanagen
Fertilizers

• Propeat
• The Anderson’s
• Humic Growth Solutions

• Terra Link
• Concentrates
• Voss Farms

• Blairs

• Alfalfa Green

• Federated Coop

• ADM

• GrowWest

• Cropmax
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Australia/NZ/Asia Distributors
Australia
• TNN Australia (NSW)
• Alternative Growing Solutions
(VIC)
• AgTech Solutions (VIC)
•
•
•
•
•
•

AgriTurf Management (VIC)
Caithness Spreading (VIC)
Vasili Gardens (VIC)
Whitford Fertilizers (WA)
No Frills Fertilizers (WA)
Farm Nutrition Tasmania (TAS)

•
•
•
•
•

NORCO (NSW, QLD)
Liddles (QLD)
Nutrien AgSolutions (NSW, QLD)
MGT (VIC)
E.E. Muirs & Sons (QLD, VIC)

New Zealand
• Environmental Fertilisers
• Fertile Fields
• Agrifert

Philippines
• EJ Agriculture Supply

Papua New Guinea
• BluePlanet Logistics
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Key Learnings
• Weather: late/early snow, drought, rain lead to delayed and sometimes cancelled orders and
this was the case in late 2019 and early 2020. Covid-19 has slowed some deliveries as well.
• Delivery times: to compensate for weather events, farmers want same day or next day
deliveries – if unable to deliver for two weeks or so, then lose orders, so we spent some
money and time preparing products for sale in late 2019 and early 2020 but a number of sales
did not eventuate due to weather and then Covid-19
• Competitor actions: we have been gathering customers recently due to poor performance and
poor product development by some of our competitors
• Low market awareness: many organic growers use little to no inputs but this is changing as
we expand our network, retail locations and the number of third party fertilizer manufacturers
that use our products as one of their inputs.
• Third party granulation: currently preparing a study on in-house granulation as it looks to be a
way to significantly reduce costs and increase sales
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2020 Outlook/Goals

Key Objective: 100,000tpa
sales in North America and
20,000tpa in Oceania.

• We have built out a strong, strategic supply chain, from
ore resources, processing, logistics, and sales to a wide
range of manufacturers, distributors and growers. Focus
is on lowering process costs and increasing sales.
• Covid-19 impacting sales and this will impact CY20
results. Reduced costs by 50% since start of Covid-19.
• However, failure of competitors in select geographic
areas is leading to more clients
• As well, we have momentum building with distribution
agreements and third-party suppliers
• Some of these can potentially add significant volumes in
2020 and 2021 e.g. Humic Growth
• Development of organic N-P product going well –
significant interest from farmers; release date mid 2020
• Complete Scoping Study on in-house granulation (our
most popular product) to significantly reduce costs
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Appendix
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The Organic Market

• US is the largest organic
market in the world
• Germany, France and Italy
also huge, and use
significantly more
micronized organic fertilizer
suspended in water and
fed to plans via drip
irrigation systems
• Organic Cannabis market
is expanding at a doubledigit rate in North America
• 71.5mha organic worldwide
(1.5% of total farmland),
increase of 2mha in last 12
months
• Worldwide sales over
US$100b
• 2.8m organic producers
worldwide
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Disclaimer
The technical information in this report that relates to Exploration Targets, Exploration Results, Mineral Resources or Ore Reserves is based on information
compiled by Mr Jo Shearer, a Competent Person, who is a member of the Association of Professional Engineers and Geoscientists of British Columbia, a
‘Recognised Professional Organisation’ (RPO) included in a list that is posted on the ASX website from time to time. Mr Shearer is the Chief Operating
Officer Canada for Fertoz Limited. Mr Shearer has sufficient experience that is relevant to the style of mineralisation and type of deposit under consideration
and to the activity being undertaken to qualify as a Competent Person as defined in the 2012 Edition of the ‘Australasian Code for Reporting of Exploration
Results, Mineral Resources and Ore Reserves’. Mr Shearer consents to the inclusion in the report of the matters based on his information in the form and
context in which it appears.
This presentation contains certain statements which constitute “forward-looking statements”. Forward –looking statements are based on the estimates and
opinions of Fertoz's management on the date the statements are made and Fertoz does not undertake any obligation to update forward-looking statements
should conditions or management’s estimates or opinions change, whether as a result of new information, future events or other factors, except as required
by law.
All statements other than statements of historical fact herein are forward-looking statements and include, but are not limited to: (i) estimates and projections
of future phosphate prices; (ii) estimates and projections of future phosphate production and demand; (iii) estimates and projections of reserves and
resources; (iv) estimates and opinions regarding geological and mineralization interpretation; and (v) estimates of exploration investment and scope of
exploration programs. When used in this presentation, the words “plans”, “expects”, “anticipates”, “budgets”, “forecasts”, “strategy”, “goals”, “objectives”,
“could”, “should”, “may”, “potential” and other similar expressions relating to matters that are not historical facts are forward-looking statements.
All forward-looking statements herein are based on Fertoz's or its advisors’ current beliefs, as well as various assumptions and information currently
available to them. These assumptions include but are not limited to: (i) continued growth in world phosphate; (ii) continued increase in personal incomes;
(iii) continued increase in grain-intensive meat diets; (iv) continued decline in the agricultural land base; (v) the successful negotiation of native title access
agreements for Fertoz's exploration licences. There can be no assurance that such statements will prove accurate, and actual results and future events
could differ materially from those anticipated in such statements, in particular, the estimates do not include input cost increases or phosphate price
variations that could occur in the future.
The forward-looking statements herein are subject to risks, uncertainties and other factors. The risk factors may be generally stated as the risk that the
assumptions and estimates expressed herein do not occur, and include, but are not limited to: (i) phosphate and other commodity price volatility; (ii) political
and operational risks; (iii) government regulation of mining activities; (iv) environmental risks; and (v) title disputes and claims. We caution potential
investors not to place undue reliance on the forward-looking statements herein, as a number of important assumptions could cause the actual outcomes to
differ materially from the beliefs, plans, expectations and estimates expressed herein.
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Pat Avery – Executive Chairman
T: +1 720-413-4520
patrick.avery@fertoz.com
Adrian Byass – Non-Executive Director
T: +61 418 158 185
E: abyass@plymouthminerals.com

Head Office N. America
26 West Dry Creek Cir.
Littleton CO 80120
Web www.fertoz.com.au

Head Office Australia
Suite 103, Level 1, 2 Queen St
Melbourne VIC Australia
www.fertag.com

Stuart Richardson – Non-Executive
Director
T: +61 414 485 577
E: srichardson@bwcapital.com.au
James Chisholm – Non-Executive Director
T: +61 419 256 690
E: chisholmj@bigpond.com
Justyn Stedwell – Company Secretary
T: +61 (0) 3 8 395 5446
E: justyn@stedwell.com.au
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